O
=
@)
D
—
av]
—
@,
o
—
®,
@)
<
o v

Malays

WWEF




The world’s natural
resources are under severe
threat — with disastrous
consequences.

Plant and animal species
are becoming extinct
faster than atany time in
our history.

The well-being of people and nature is intimately
linked. People can’t thrive without a flourishing
natural environment. Nature can’t thrive without
careful stewardship by people. We share the same
planet, share the same limited natural resources

and ultimately share the same future.

Good for
Business,
Good forthe
Environment.

WWEF recognizes the need for businesses to

be sustainable and fulfil their role as responsible
corporate citizens, especially with the current
environmental issues affecting our planetand
society’s increasing demand for corporations to
be greener. Moreover, sustainable business
practices cantranslateinto cost-savings for
businessesinthelong-run while association
with acause often boosts staff morale.

However, we also understand that businesses
face challenges that may deter them from taking
the pathto a sustainable future:

e Lackofawareness on current and specific
environmental issues

¢ |nsufficientunderstanding on how businesses
canbesustainable

e Theusually extensive investments required to
change business practices

¢ Toomuchtime/resources neededtoundertake
ownresearchontheissue

¢ Unaware of the available avenues for helping
the environment

But we say there is an easy way to start. Every great
vision can only be realized by taking the first step;
Let us help you make the transition.

Weinvite you to join the WWF-Malaysia Corporate Club
and reap the benefits from participating in this platform
tolearnand grow towards sustainability with an annual
contribution of only RM25,000.

How can the Corporate Club benefit yourlearning
process as well as your corporate image and brand?

Learn about conservation from eco-experts:

¢ Receive WWF-Malaysia’s monthly e-newsletter,

¢ Benefitfrom one FREE talk by a WWF expert to
engage your staff, and

e Receive copies of WWF’s quarterly Green Heart

magazine.

Be part of the solution and receive the following:

e Invitationto WWF CSR conference,

e Exclusive Invitationto WWF events, and

e |nvitationto “KoPiTalk”, a platform to network
with like minded corporate citizens.

Strengthen your corporate image through the following

benefits:

e Useof WWF-Malaysia Corporate Club logo

¢ Acknowledgement on WWF-Malaysia website

¢ Memberlogosto beacknowledged on
WWEF-Malaysia’s website

¢ Mentionin WWF-Malaysia’s Annual Review

e Mention of joint events with WWF-Malaysiain
GreenHeartmagazine

e Certificate of Membership



Partnering WWEF through the Corporate Club,
showsthat your businessis:

What our Corporate partners have to say?

Elizabeth Wee Chen Chaw Chang
Head Group Communications (Malaysia) Head of Marketing
& Corporate Sustainability BOH Plantations Sdn Bhd

HSBC Bank Malaysia



About
WWF-Malaysia

WWEF-Malaysia, the national conservation trust,
is a part of the WWF global network.

Since 1972, WWF-Malaysia has worked onimportant
conservation projects, from saving endangered

species such astigers and turtles, to protecting our
highland forests, rivers and seas. We also undertake
environmental education and advocacy work to achieve
conservation goals. By conserving our natural resources,
WWE-Malaysiais helping to protect our livelihoods, food
and water supply, thus securing our good quality of life
and our children’s bright future.

Your support enables us to continue our conservation
and education programmes as well as helping us spread
our conservation messages to the community.

Contact our Corporate Relations Team to become
amember:

corporaterelations@wwf.org.my
www.wwf.org.my

No 49, Jalan SS23/15, Taman SEA,
47400 Petaling Jaya, Selangor
Tel:603-7803 3772 ext6303,6319
Fax:603-78035157
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g desiq: Ww.design-team.com

over: Chew Yen Fook; inside: WWF.




